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This case was published by WHSMT on Sept. 9, 2021. Characters, events and entities
portrayed in this mock trial case are fictitious, and any similarity to actual characters,
events and entites is coincidental.
The case and information about the competition are available on our Facebook page and
Website www.wyomocktrial.com. Direct queries to Marguerite Herman at 307-638-1468 or
wyomingmocktrial@gmail.com
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WYOMING HIGH SCHOOL MOCK TRIAL 2021
CROOK INDUSTRIES VS. CODY WESTON
SUMMARY
Plaintiff’s witnesses:
Taylor Crook, plaintiff and Corporate CEO of Crook Industries
Alex Lincoln, Crook Industries VP of manufacturing and supplies
Dakota Sublette, Crook Industries sales analyst
Defendant’s witnesses:
Cody Weston, defendant and rodeo star/influencer
Blair Johnson, agent to Weston
Shannon Park, marketing expert and consultant to Weston
CODY WESTON was an up-and-coming barrel racer/bronc rider in 2019. He/She had
finished in fifth place at the National Junior College Finals Rodeo, and 2020 promised to be an
even better year. CODY WESTON was active on social media and had attracted quite a
following. Cody was getting paid for generating sales from Instagram posts, when COVID-19
wiped out the rodeo circuit in 2020. His/her prospects at Carter County Community College
looked just as dim.
That was when BLAIR JOHNSON approached CODY WESTON with an idea about
how to use that social media presence to make some money. Crook Industries, a company that
manufactured and marketed hand lotions for hard working hands, was launching a new product,
Re-Nu-Skin. Crook Industries planned a sales campaign using influencer marketing and they
were looking for people who would endorse their products on social media. CODY WESTON
had never heard of Re-Nu Skin, but BLAIR JOHNSON said the money was good and it would
be a way to keep the horses in hay, while waiting for the rodeo circuit to reopen. CODY
WESTON eagerly agreed, and BLAIR JOHNSON contacted Crook Industries. Soon CODY
WESTON was under contract and pushing Re-Nu Skin whenever CODY WESTON posted on
Twitter, Instagram, YouTube channel and any other platform – even Facebook.
Everything was going well until late 2020, when a story broke out of the jungles of
Southeast Asia. The base ingredient of Re-Nu Skin was a nut from the truffia palm. According
to the quickly developing story, the truffia nut industry had been consolidated by a cartel of three
conglomerates, which controlled 76% of the market. The cartel had prospered and grown
through a campaign of land acquisition using corrupt practices to take the peasant farmers’ land
and destroying critical rain forests to clear land for an ever-expanding chain of truffia palm
plantations. The farmers were losing land their families had worked for generations, and they
were losing their culture along with it. The story quickly went viral and sales of Re-Nu-Skin
plummeted.
TAYLOR CROOK, CEO of Crook Industries, recognized the company had to respond.
Working with DAKOTA SUBLETTE and his/her staff, TAYLOR CROOK prepared a publicity
campaign to counter the story. News releases explained that Re-Nu Skin had been unaware of the
situation and that they were committed to supporting the farmers by maintaining a market for
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their products. ALEX LINCOLN, Vice President of manufacturing and supplies, issued
assurances that Crook Industries had suppliers who had been carefully vetted. ALEX LINCOLN
was just the right person for the job, having spent years working in Southeast Asia. In fact, it was
ALEX LINCOLN who had lined up the initial contracts with the truffia nut cartel and no one
knew more about the business. Using DAKOTA SUBLETTE’s strategy, Crook Industries
developed a new sales and marketing plan to promote the new “good company” story and sales
began to rebound.
CODY WESTON and BLAIR JOHNSON worked together to salvage what they hoped
would be a career in social marketing influence. When the Re-Nu Skin story broke, CODY
WESTON’s Instagram numbers of followers and engagement fell sharply. CODY WESTON and
BLAIR JOHNSON decided they had to act to save the image they had crafted. In their judgment,
it was time to get away from Re-Nu-Skin altogether. So CODY WESTON issued a blistering
statement denouncing Re-Nu Skin and Crook Industries’ management, just as Re-Nu Skin was
starting to see a recovery based on its new marketing strategy.
CROOK INDUSTRIES has sued CODY WESTON for breach of contract. CODY
WESTON has retained a marketing expert, SHANNON PARK, to advise him/her, review the
numbers and offer expert opinions. SHANNON PARK will testify that CODY WESTON had a
right to protect his/her own product (i.e. social media image) and had acted reasonably to do just
that. PARK will also offer the opinion that CROOK INDUSTRIES’ problems with Re-Nu-Skin
were the result of its own corporate decisions, including the claim that the new marketing
program was itself a sham, since Re-Nu Skin had been fully aware of problems doing business
with the truffia nut cartel from the beginning.
The contract between CROOK INDUSTRIES and CODY WESTON has been broken.
But who is responsible? That is the issue you must address.

Crook v Weston Summary - 2
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STATE OF WYOMING
COUNTY OF CROOK
TENTH JUDICIAL DISTRICT

CROOK INDUSTRIES, INC.,
A Wyoming corporation,
vs.
CODY WESTON,
a Wyoming citizen

)
)
)
)
)
)
)

Civil No. 2021-10

PLAINTIFF’S COMPLAINT FOR DAMAGES

COMES NOW the Plaintiff, Crook Industries, Inc., by and through its attorneys and for
its Complaint against the Defendant, Cody Weston, does state and allege as follows:
1.
Plaintiff, Crook Industries, Inc. (hereafter “Crook”), is a Wyoming
corporation, organized and existing under the laws of Wyoming with its principal place of
business in Carter County, Wyoming.
2.
Defendant Cody Weston (hereafter “Weston”) is a citizen and resident of
Carter County, Wyoming.
3.
This court has jurisdiction over the subject matter of this action and has
personal jurisdiction over the parties. Venue is properly laid in this court.
4.
On or about March 31, 2020 Crook entered into a Contract for Services
(hereafter the “Contract”) with Weston. A true and accurate copy of the Contract has been
attached hereto, as Exhibit 1.
5.
In consideration for the mutual promises contained in the Contract and for
compensation according to the terms of the Contract, Weston agreed to provide services to
Crook, including an agreement to promote the sale of Re-Nu-Skin and other products of Crook
using social media.
6.
Under the terms of the Contract, Weston agreed not to take any action or
issue any statement that was detrimental to or derogatory of Crook or any of its products.
7.
Crook has fully performed its obligations and has satisfied all conditions
precedent under the terms of the Contract.
8.
On or about December 2, 2020 Weston posted a statement on his social
media accounts that was highly derogatory of Crook and its products in violation of his duties
under the terms of the Contract. This posting and other actions by Weston constitute a material
breach of the Contract.
9.
Crook has suffered a loss of sales, loss of revenue, loss of profits, loss of
reputation, loss of good will and other damages as a direct and proximate result of Weston’s
breach of the Contract.
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WHEREFORE Crook prays for this court to enter judgment in favor of Crook and
against Weston, to award Crook its damages, to award Crook its costs incurred herein and to
award such other and further relief as may be just and proper in the premises.
Dated this 4th day of April 2020.

Geraldine S. Pence, 5-6022
1725 Center Street
P.O. Box 43
Carter City, Wyoming 82999
(307) 555-4561 telephone
GSPence@Pence.com
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STATE OF WYOMING
COUNTY OF CROOK
TENTH JUDICIAL DISTRICT

CROOK INDUSTRIES, INC.,
A Wyoming corporation,
vs.
CODY WESTON,
a Wyoming citizen

)
)
)
)
)
)
)

Civil No. 2021-10

DEFENDANT’S ANSWER TO PLAINTIFF’S COMPLAINT FOR DAMAGES
COMES NOW the DEFENDANT, CODY WESTON by and through his attorneys and
for his Answer to Plaintiff’s Complaint does state and allege as follows:
1.
Defendant admits the allegations in paragraphs 1, 2, and 4 of the Plaintiff’s
Complaint.
2.
Responding to paragraphs 5 and 6 of Plaintiff’s Complaint, Defendant states that
the Contract speaks for itself and denies any allegation that is contrary to the terms of the Contract itself.
3.
Defendant denies the allegations in paragraph 7 of Plaintiff’s Complaint and
states that Plaintiff breached the terms of the Contract prior to any alleged action or inaction on the part
of Defendant.
4.
Defendant denies the allegations in paragraphs 8 and 9 of Plaintiff’s Complaint.
5.
As a further affirmative defense, Defendant states that Plaintiff’s breach of
contract occurred prior to any alleged breach of contract on the part of Defendant and thereby released
Defendant of any further duties under the terms of the Contract.
WHEREFORE Defendant prays for this court to enter judgment in favor of Defendant
and against Plaintiff, to award Defendant his costs incurred herein and to award such other and further
relief as may be just and proper in the premises.
CERTIFICATE OF SERVICE
I certify the foregoing pleading was served on this 25th day of May 2021, and that copies
were served as follows:
Geraldine S. Pence, 5-6022
1725 Center Street
P.O. Box 43
Carter City, Wyoming 82999

Minnie Bussart
Minnie Bussart
Attorney for Defendant
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STATE OF WYOMING
COUNTY OF CROOK
TENTH JUDICIAL DISTRICT

CROOK INDUSTRIES, INC.,
A Wyoming corporation,
vs.
CODY WESTON,
a Wyoming citizen

)
)
)
)
)
)
)

Civil No. 2021-10

JURY INSTRUCTIONS

1. DIRECT AND CIRCUMSTANTIAL EVIDENCE
There are two types of evidence from which you may find the truth as to the facts of a
case - direct evidence and circumstantial evidence. An example of direct evidence is the
testimony of one who asserts actual knowledge of a fact, such as an eyewitness. Circumstantial
evidence is the proof of facts or circumstances from which the existence or non-existence of
other facts may be reasonably inferred. The law makes no distinction between the weight to be
given to either direct or circumstantial evidence. Both direct evidence and circumstantial
evidence are acceptable forms of proof and should be given the weight you feel is appropriate in
light of all the evidence.

2. EXPERT TESTIMONY
A person is qualified to testify as an expert if [he][she] has special knowledge, skill,
experience, training, or education sufficient to qualify [him][her] as an expert on the subject
about which [he][she] testifies.
An expert witness may offer opinions on questions regarding the issues in the case to
assist you in deciding the issues. You are not bound to accept an expert's opinion as conclusive,
but should give it the weight to which you feel it is entitled.
In determining the weight, if any, to be given to an opinion, you may consider the
qualifications of the expert, the credibility of the expert, the information upon which the opinion
is based, and the reason for the opinion. You may disregard any opinion if you find it to be
unreasonable or not adequately supported.

Instructions - 1

WHSMT 2021

Crook Industries vs. Cody Weston

7

3. OPINION TESTIMONY BY LAY WITNESS
In determining the weight to be given to an opinion expressed by any witness [who did
not testify as an expert witness], you should consider credibility, the extent of the witness's
opportunity to perceive the matters upon which the opinion is based, and the reasons, if any,
given for it. You may disregard any opinion if you find it to be unreasonable or not adequately
supported

4. PREPONDERANCE OF EVIDENCE - DEFINED
"A preponderance of the evidence" is defined as the amount of evidence, taken as a
whole, that leads you to find that the existence of a disputed fact is more probable than not. You
should understand that "a preponderance of the evidence" does not necessarily mean the greater
number of witnesses or exhibits.

5. BREACH OF CONTRACT - ELEMENTS
The Plaintiff claims that the Defendant breached a contract. On this claim, the Plaintiff
must prove by a preponderance of the evidence:
There was a binding contract with the Defendant;
The terms of the contract;
The Defendant breached one or more terms of the contract; and
The breach caused damage to the Plaintiff.

6. BREACH OF CONTRACT - NONBREACHING PARTY DUTY TO PERFORM
If a party materially breaches the contract, the non-breaching party is no longer required
to continue performing under the contract.

7. EXPRESS CONTRACTS
An express contract is one in which the terms are declared by the parties either in writing
or orally at the time the contract is formed.

8. IMPLIED COVENANT OF GOOD FAITH AND FAIR DEALING
Every contract includes an implied covenant of good faith and fair dealing. The implied
covenant of good faith and fair dealing requires that neither party commit an act that would
injure the rights of the other party to receive the benefit of their agreement. Compliance with the
obligation to perform a contract in good faith requires that a party's actions be consistent with the
agreed common purpose and justified expectations of the other party. A breach of the covenant
of good faith and fair dealing occurs when a party interferes or fails to cooperate in the other
party's performance. The purpose, intentions, and expectations of the parties should be
determined by considering the contract language, the parties' course of conduct and industry
standards.
The implied covenant of good faith and fair dealing may not be used to create new,
independent rights or duties beyond those agreed to by the parties. The concept of good faith and

Instructions - 2
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fair dealing is not a limitless one. Rather, it must arise from the language used or be
indispensable to effectuate the intention of the parties as determined by the contract language,
the parties' conduct and their course of dealing. In the absence of evidence of self-dealing or
breach of community standards of decency, fairness and reasonableness, the exercise of
contractual rights alone will not be considered a breach of the covenant.

9. MEASURE OF DAMAGES - CONTRACT
If you find that a contract existed between the parties and that one party breached one or
more terms of the contract, then the non-breaching party is permitted to recover those reasonably
foreseeable damages that directly resulted from the breach. The non-breaching party is entitled to
recover such an amount as would place [him][her][it] in the condition [he][she][it] would have
been in if the other party had adequately performed the contract, less that which was saved by the
non- breaching party.

Instructions - 3
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STATE OF WYOMING
COUNTY OF CROOK
TENTH JUDICIAL DISTRICT

CROOK INDUSTRIES, INC.,
A Wyoming corporation,
vs.
CODY WESTON,
a Wyoming citizen

)
)
)
)
)
)
)

Civil No. 2021-10

ORDER ON FINAL PRETRIAL CONFERENCE
THIS MATTER came before the Court for Final Pretrial Conference pursuant to notice.
Plaintiff and defendants appeared by and through their respective attorneys. The Court conferred
with the attorneys of record regarding their Joint Pretrial Memorandum and considered their
arguments.
IT IS ORDERED as follows:
1.
The plaintiff will call the following witnesses:
Taylor Crook
Alex Lincoln
Dakota Sublette
2.

The defendants will call the following witnesses:
Cody Weston
Blair Johnson
Shannon Park

3.

The exhibits that may be used at trial are premarked as follows:

Exhibit 1

Contract for Services

Exhibit 2

Purchase Order No. 20034

Exhibit 3

Email String Exchanged Between Crook and GNAW

Exhibit 4

Email String Exchanged Between Crook and Weston

Exhibit 5

“Crook Industries Named in Human Rights Claim,”
Carter City Inquirer, December 10, 2020

Pretrial Order - 1
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Chart of Generated Contacts and Re-Nu-Skin Sales

Exhibit 7

Chart of Cody Weston Instagram Performance

Exhibit 8

RodeoCody Instagram Page

Exhibit 9

October 12, 2020, Instagram post by Weston

Exhibit 10

December 2, 2020, Instagram post of Weston

10

4.
The parties have stipulated to the authenticity of all exhibits. However,
foundation (i.e. identification) will have to be established at trial and all other objections to
exhibits under the Rules of Evidence are reserved with the exceptions of Exhibit 3, 4, 8 and 9,
which will be handled as follows:
a)
The parties have stipulated to the admissibility of Exhibits 3 and 4. The exhibits
will be received, if offered. However, the parties have reserved the right to ask the court
for specific limiting instructions with respect to any portions that may otherwise be
subject to objections, including but not limited to objections based on hearsay.
b)
The parties have stipulated to the accuracy and foundation of the figures
contained in Exhibits 8 and 9. No further foundation regarding the figures themselves
will be required.
5.
All witness affidavits were signed before trial. Each witness has reviewed his/her
affidavit for accuracy, and no changes were made. Each exhibit or affidavit that bears a signature
block was signed on the date indicated on the exhibit or affidavit.
6.
Attorneys will not tender expert witnesses to the Court. Once a party has laid the
foundation to establish the expert witness’s qualification, the expert may offer any admissible
opinions. Opposing counsel may challenge the expert’s qualifications and foundation as well as
the admissibility of any opinion by lodging objections under the rules of evidence.
7.
The attached jury instructions and special verdict form are approved and may be
used in closing arguments.
8.
Plaintiff has the burden of proof to establish the facts necessary to support its
claim of breach of contract. If Plaintiff meets its burden of proof, then the Defendant has the
burden of proof to establish the facts necessary to support his/her claim/affirmative defense that
Plaintiff breeched the contract first.
Dated this 3rd day of September 2021.

Louise Mankus
Louise Mankus
Tenth Judicial District Judge

Pretrial Order - 2
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PLAINTIFF AFFIDAVIT OF TAYLOR CROOK

2
3

I am the founder, chief executive officer, chief financial officer and owner of Crook

4

Industries, Inc. I guess I am the chief of everything at Crook Industries, especially now that we

5

have had to lay off most of our staff in the wake of the havoc that Cody Weston has unleashed.

6

Crook Industries was a small company that I started after I graduated from business

7

school at Wyoming State University in 2002. I thought that there was a market for personal

8

healthcare products, especially skin care. I had grown up in a household full of roughnecks,

9

cowboys and cowgirls and I knew that folks, who work with their hands were always getting

10

nicked and cut. Scars and callouses may be a sign of hard work, but maintaining healthy skin

11

was just one more way to take care of your most important set of tools. Over the years I had

12

tried a lot of different formulas, but I never found just the right mixture until I ran across an

13

article in a magazine extolling the properties of the truffia nut and the oils that came from that

14

nut. It seems that those oils not only helped the skin to stay supple without becoming soft, they

15

also had an antibiotic quality that helped avoid and control incidental infections. It was and

16

frankly it still is a wonder product.

17

The only problem with the truffia nut is that it can only be found in a small region of

18

southeast Asia, known as Bundung. That is a long way from Carter City, where Crook Industries

19

has its only manufacturing plant. So I had to figure out how to get the truffia oil and other

20

products that I needed shipped to Carter City from halfway around the planet. That was when I

21

remembered my old friend, Alex Lincoln. Alex had spent a lot of time in that part of the world,

22

when he was in the Peace Corps and later when he was trying to get his own import/export

23

business set up. Alex had contacts throughout the region and seemed to know everyone. As it

24

turned out, Alex was between gigs and happy to sign on as a vice president in charge of supplies.

25

It was Alex, who got us into contact with the folks at Great Nuts Are We (GNAWNext thing I

26

knew, we had signed papers for our first sample of truffia nuts and we were on the way.

27

The first thing we had to do was develop a specific product. We reworked the formula for

28

our original hand cream to incorporate the truffia oils. It was colorless, odorless and left almost

29

no residue on the skin. Oh yes, and it did a great job on your hands. I knew we had a great

30

product, which we began to market as Re-Nu-Skin. We did okay with local sales, but we needed

31

to find a way to get the word out to a wider market. However, Wyoming does not have a large
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32

media market, so I thought we should try something different. One day I saw an article in

33

another magazine (yes, I read magazines) about something they called influencer marketing. I

34

had no idea what they were talking about, so I checked into it. The more I learned the more I

35

liked it. For one thing, it was relatively cheap and it had the potential to open a lot of doors and

36

wallets we weren’t attracting now, if we could just find the right person to be our spokesman.

37

If you want to have a good influencer campaign, you must work with someone who has a

38

good image, one that matches your product appeal, and who can sell something without being

39

obvious to the customer that this is a sales pitch. We did a little looking around and vetted

40

several people, but we settled on Cody Weston pretty quick as our best bet. Cody was an up-

41

and-coming Carter County cowboy/cowgirl, who was starting to make a splash on the rodeo

42

circuit. Even better, Cody was active on social media and already had a substantial following on

43

Facebook and YouTube and Twitter and other platforms. Cody was smart, attractive and

44

ambitious. When I sat down with Cody and his/her agent, Blair Johnson, and sketched out just

45

how risky the rodeo world was and just how much Crook industries could do for the right person,

46

it took them about 5 seconds to sign on Blair looked ready to sign when they came in the door,

47

and Cody was easy to persuade after that. Looked like Cody and Blair had already discussed the

48

arrangement beforehand. I had lawyers draft a contract and the next thing I knew we were in

49

business together.

50

We signed Cody up in March of 2020 and the first spots went out shortly thereafter.

51

Cody was a natural. His/her rodeo success gave him/her credibility and name recognition,

52

particularly here in Wyoming. Sales of Re-Nu-Skin began to take off too. It became pretty clear

53

pretty quick that we were going to need to ramp up our production and for that we were going to

54

need a secure supply chain. I gave that job to Alex Lincoln, because he/she had already shown

55

that he/she had the necessary contacts. Alex assured me that the people we were dealing with

56

could get the job done and I didn’t ask any further questions. I have to say that it made me a little

57

nervous, when Alex came to me in 2020 asking for my approval of a purchase order totaling

58

more than half a million dollars, but we needed those nuts and our projected sales would more

59

than cover the cost.

60

Things were humming right along heading into the fall of 2020. Cody Weston was

61

drumming up contacts, Re-Nu-Skin was flying off the shelves and we were exploring new

62

markets. That was when we began to hear stories about problems with the truffia farmers. it was
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63

all pretty vague at first and Alex gave me repeated assurances that this was just a tempest in a

64

teapot. I was shocked, when we got those emails asking for us to pay a surcharge for

65

“expenses,” but what choice did we have? We had to have those nuts and we had to have them

66

on time. We had been working Dakota Sublette to help us develop a broader marketing strategy.

67

I asked Dakota to get on top of the reports coming out of Bundung before they had a chance to

68

undercut the business we had built.

69

Dakota Sublette is one of the best marketing analysts here in Wyoming. When we saw

70

our sales starting to slip, Dakota suggested that we should promote a counter-story about the

71

farmers that emphasized the positive role that Crook Industries played in providing the farmers

72

with a valuable market for their produce. We tried to get that word out through all our outlets

73

about how Re-Nu-Skin was putting food on the table for those farmers. We asked all of our

74

partners, including Cody Weston, to get on board with the company line. I admit sometimes,

75

when you are sitting here in Carter City, it can be hard to tell the good guys from the bad guys

76

over there in the field. But you can’t argue with the fact that Crook Industries was pumping a lot

77

of money into that economy and surely some of that money was getting into the right hands.

78

Besides, I had my own people on the Crook Industries payroll to look out for.

79

Things looked like they were beginning to turn around. Sales stabilized and even began

80

to come back a little. But then we were stabbed in the back by Cody Weston, who must have

81

decided that his/her interest was more important than the company, our people or anything else.

82

When Cody posted his/her intention to throw in with the boycott, that pretty much killed our

83

hopes for a comeback. That posting went viral and tore the heart out of this company. Sales of

84

Re-Nu-Skin and all our products have plummeted to an unsustainable level. Crook Industries has

85

had to lay off 80% of its workforce and has discontinued several product lines, including Re-Nu-

86

Skin. In the end, everybody lost out. The truffia farmers have no market for their nuts. Crook

87

Industries has lost its market share and is on life support. A thriving business that was supporting

88

our community has been crippled.

89

The only one, who hasn’t felt the pain in all this is Cody Weston, who has gone on to

90

sign still more deals with other companies to push their products. In fact, Cody has been

91

marketing himself/herself using this tragedy as some kind of proof of his/her integrity, saying

92

that he/she can’t be bought. Well, in my opinion, real integrity means keeping your promises

93

and Cody has flunked that test. Cody Weston promised to be loyal and supportive of Crook
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Industries, when he/she signed that contract. Cody got a lot of money from Crook Industries

95

and, the last time I checked, he/she has yet to return a dime of that money. Cody may call it

96

blood money today, but I guess any blood must have washed off, when he/she cashed out checks.

97
98
99
100

Sworn statement by Taylor Crook, May 28, 2020

Taylor Crook
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PLAINTIFF AFFIDAVIT OF ALEX LINCOLN

2
3

I am the Vice President of Marketing and Supplies for Crook Industries. At one time that

4

meant that I was pretty busy lining up supplies and facilities to help Crook Industries produce a

5

growing line of products. That was a job that kept you busy 24/7, managing suppliers and

6

shippers in dozens of countries across the globe. But that was then and this is now. Crook

7

Industries is just a shadow of its former self thanks to Cody Weston. So far, Taylor Crook, our

8

CEO, has been able to keep the lights on and I still have a job, but I had to take a substantial pay

9

cut, and I have had to sell a significant amount of my property around the world. Unless

10

something happens to turn this thing around, my time with this company may be near its end.

11

I grew up back East and came out west right after I got out of the Peace Corps in 2004 to

12

attend graduate school at Wyoming State University. I wanted to pursue a career in agricultural

13

marketing and the WSU program was highly regarded. While I was in school, I met Taylor

14

Crook through one of my professors and I was deeply impressed by the company that he/she was

15

building. We stayed in touch over the years, while I pursued my career with only mixed success.

16

When Taylor offered me a job at Crook Industries, I leapt at the opportunity. Crook Industries

17

was a growing company and Taylor had a gift for finding opportunities and new markets.

18

I remember the day Taylor asked me if I had ever heard about truffia nuts. I said that I

19

had actually seen truffia trees when I was in the Peace Corps. I had been assigned to a posting in

20

southeast Asia and ended up in Bundung. My job was supposed to be teaching English to the

21

local kids, so I was pretty clueless about truffia nuts, but I didn’t tell Taylor that. I just asked

22

why he/she was interested and that was when I learned about Taylor ‘s plans to develop a new

23

product using truffia oils. I said I still had some friends in the area and that I could certainly get

24

in touch with them. The next thing I knew, I got a promotion to Vice President and was assigned

25

the job of finding a source of supplies for a new product line, Re-Nu-Skin.

26

I got into touch with an old friend, Jacques Moreau, to see what he could tell me about

27

truffia nuts. I knew that Jacques was involved in a number of ventures throughout Asia and,

28

when I mentioned truffia nuts, he told me that he was a director of Great Nuts Are We (GNAW).

29

Jacques told me GNAW was the largest seller of nut products in the region and it was actively

30

acquiring properties for development as truffia plantations. I asked him how they were doing

31

that, since I remembered the close ties that existed between the land and the farmers in that

Lincoln Affidavit - 1
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32

region. Farms were handed down within the family and the land rarely if ever came up for sale.

33

Jacques told me that, while that may have been true when I was there in the Peace Corps,

34

everything had changed. Now many of the younger generation wanted to get off the land and

35

move to the cities, leaving the older folks unable to work the land and maintain the crops. This

36

had created opportunities for GNAW and other companies to use their market influence to

37

consolidate production. By controlling prices, GNAW and its allies could use economies of

38

scale to undersell small farmers and gradually acquire more and more farmland. It was a typical

39

story. The big fish swallowed the small fish, while trying to avoid getting swallowed by the

40

even bigger fish. There had been some resistance, but Jacques assured me that for our purposes

41

GNAW could provide a secure and growing supply of truffia nuts and that was all I needed to

42

know.

43

Re-Nu-Skin was the best thing that ever happened to Crook Industries. Our sales took off

44

and it quickly became our flagship product, particularly after Taylor Crook got Cody Weston

45

involved as an influencer. I was not directly involved in that side of the business, but I could read

46

the reports. Cody’s generated contacts were spiking in the fall of 2020, right in sync with our

47

sales. Taylor and I could see that we were going to need to get our supplies for the 2021 season

48

locked in and so Taylor Crook gave me the green light in October 2020 to purchase $562,500

49

worth of truffia butter and truffia oil. That was a big investment for our company, but we were

50

projecting Re-Nu-Skin sales of more than $5,000,000 in 2021 with profits of $1,500,000. The

51

way things were going, that purchase order was going to be just the beginning.

52

It was right after we had signed that purchase order and had advanced 50% of the costs to

53

GNAW, when we began hearing rumblings about problems with the truffia farmers. I knew that

54

things over there in Bundung get done in the name of business, which might not exactly be the

55

way you or I would do business over here, but I had to trust Jacques and his people. They were

56

the ones on the ground and they were the only ones who could make an informed judgment

57

about what had to be done. When Jacques said they needed help with unexpected “expenses,” I

58

knew that he wasn’t asking for more money to pay to the farmers. I did not ask Jacques for more

59

explanations and he did not volunteer any. I assumed people in other parts of the world have

60

their own way of doing business, and who was I to criticize? It works for them. I still do not

61

know exactly where that extra money went. Anyway, those truffia plantations were on the other
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62

side of the planet and there was no reason to believe that this was a story that was going to show

63

up on our doorstep, particularly if we took a pro-active approach and got our own story out first.

64

That was in November, and that’s where Dakota Sublette came in. Dakota was a great

65

addition to our team. Taylor said we needed help to come up with a good company theme, which

66

emphasized the good things that global trade meant to the people out there in the fields and to

67

our people here in Carter City. Dakota was able to get stories out to show our customers that the

68

money that Crook Industries was paying for truffia products put food onto people’s tables, built

69

schools and helped raise the standards of living. Whether it was true or not, I can’t say, but it was

70

certainly effective. Our sales, which had started dropping in response to the rumors in

71

November, firmed up and even began to grow again. Dakota was also working on a new media

72

blitz that would take Re-Nu-Skin and Crook Industries into markets that had not been open to us

73

in the past. We all began to breathe a sigh of relief hoping that the worst was behind us, but then

74

Cody Weston dropped his post on December 2, 2002, and joined the calls for a boycott.

75

Cody’s call for a boycott was the straw that broke this camel’s back. Sales went down to

76

a level that we could not sustain. Instead of selling millions of dollars of Re-Nu-Skin, Crook

77

Industries found itself sitting on tons of truffia products, which had no use or value. It did not

78

have to happen this way. If Cody had simply hung in there, I am convinced that we would have

79

been able to ride this one out. But Cody decided that his/her image meant more than anyone or

80

anything else. Everyone here at Crook Industries took pride in what we had built and we were

81

all willing to ride for the brand and support of the company. Everyone that is, except for Cody,

82

who only rode for himself/herself.

83
84
85

Sworn statement of Alex Lincoln, June 15, 2021
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Alex Lincoln
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PLAINTIFF AFFIDAVIT OF DAKOTA SUBLETTE

2
3

My name is Dakota Sublette. I am 38 and the owner of Wyoming Home Image Makers

4

(WHIM). I have lived in Carter County all my life. I went into the oil field right out of high

5

school. I decided to go back to school at age 23, after an on-the-job accident took the life of my

6

best friend. In 2000, I graduated from Wyoming State University with a degree in journalism and

7

started WHIM as a small, agile and savvy company to help companies make smart business

8

plans. Since then, my company has grown to include two partners and six employees.

9

We have devoted our skills and talents to helping Wyoming businesses realize their

10

potential through savvy marketing and careful analysis of commercial trends. We provide several

11

services to our clients.

12

First and foremost, we work with companies to develop successful marketing plans.

13

Marketing is more than simply putting together the right mix of media placement and sales

14

pitches.Today, people want to know about the values of the companies that they do business

15

with. That is particularly true for companies that are looking for capital investment and/or

16

partners, but it is becoming more and more true in everyday consumer transactions as well. We

17

work with companies to craft a public lens that allows the target audience to focus on a

18

company’s positive strengths and values. We develop specific marketing strategies to match up

19

with a company’s budget and its target demographics. Recently we have certainly seen a lot of

20

newer companies using influencer marketing to get started, but I still believe that there is a place

21

to more traditional media sales, particularly when a company has begun to out-grow its initial

22

niche and wants to reach a wider audience.

23

Another service that WHIM offers to its clients is an analysis of sales and other indices of

24

performance. While most companies monitor their performance for internal decisions, Whim has

25

developed specific expertise in reviewing and interpreting such data and identifying the relevant

26

factors that have impacted performance. This information can then be used by our clients to

27

provide guidance in adopting corrective actions and promoting positive actions. It also can be

28

useful in addressing issues of causation in litigation. Careful attention to this kind of data is

29

critical for growing companies like Crook Industries.

30

In this case, WHIM was initially contacted by Crook Industries in 2020, when reports of

31

complaints about working conditions on the Asian truffia plantations began to surface. The first
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32

reports were second- and third-hand reports that had been received from consumers, who had

33

acquired information from unknown sources. Typical of this kind of report was the information

34

relayed by Cody Weston in the November 1, 2020, email regarding responses to his influencer

35

postings about Re-Nu-Skin. When Taylor Crook and Alex Lincoln approached WHIM and asked

36

for our advice, we recommended developing an initial response based on anecdotal accounts

37

about the benefits that farmers gained from the fact that they now had access to an international

38

market for their product. Studies have shown that most people believe that free trade offers more

39

positive benefits for rural populations in emerging economies. Building upon this predisposition,

40

Crook Industries would be able to recast the story and position itself as a supporter of the

41

farmers, thereby offsetting the negative impact of the rumors and other disinformation that was

42

circulating on the internet. WHIM was not asked to conduct any further investigation into the

43

truth or source of the rumors. This was simply a case of damage control and, if I may say, it had

44

all the earmarks of a successful campaign.

45

We also recommended investment in new marketing strategies using other forms of

46

media. The influencer model had done a good job for the company initially, but it also left the

47

company vulnerable to the vagaries of social media. That is a very unstable environment and one

48

that is difficult to control. When something blows up and goes viral on the internet, years of hard

49

work and good will can be swept away by the mob. More importantly, anyone who says they can

50

rely on engagement rates and followers as measurement of the impact of a campaign is just

51

blowing smoke. You need hard evidence that people are actually responding to the message. The

52

mark of success is sales linked to your message. Crook Industries’ original promotional efforts

53

largely depended on influencer marketing and used the generated inquiries as a benchmark. That

54

was smart, but going forward we recommended diversifying the channels of communication.

55

Get your product in front of more eyes and on more screens and stop relying upon personalities

56

to build your bridge to the consumer. Overall we felt the company’s ability to generate additional

57

and growing sales through other marketing media was quite robust, and sales were certainly

58

improving by late November.

59

Unfortunately, Cody Weston chose that moment to break with Crook Industries and issue

60

his/her call for an expanded boycott. This had a devastating impact on the efforts to rehabilitate

61

the company’s image and products. Instead of being the company that had opened doors of
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opportunity for the farmers, Crook Industries found itself pilloried as the partner of a shadowy

63

cartel over whom it had no control.

64

20

The damage that this caused was both immediate and irreparable. When Cody Weston

65

deliberately endorsed the boycott of Crook Industries, he breeched the terms of his contract.

66

And he did so in the most public way that he could, a posting that was sent automatically to

67

every consumer who had responded to Cody Weston’s earlier postings.

68

Overnight, the same people who had made Re-Nu-Skin a success turned into our most

69

dangerous enemies. Crook Industries had given Cody Weston a megaphone and had paid him

70

handsomely to use that megaphone to promote its products. Although that megaphone actually

71

belonged to Crook Industries, Cody hijacked it for his/her own purposes and used it as a weapon

72

to destroy the company. So, Crook Industries is suing to recover its standing.

73
74
75

Sworn statement by Dakota Sublette, June 22, 2021.

76
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78
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DEFENDANT AFFIDAVIT OF CODY WESTON

2
3

My name is Cody Weston, 24 years old, the defendant in this lawsuit. But I am the

4

victim, here. I regret the day I entered an agreement and trusted Taylor Crook and Crook

5

Industries. I am still working to recover my future as an influencer.

6

I was only 18 or 19 when I realized I had the ability to lead other young people to

7

products or activities. I was winning rodeo ribbons and buckles in high school and then on the

8

Carter County Community College rodeo team. My event was barrel racing/saddle bronc riding,

9

which is a crowd favorite. I liked to dress with style and fashion, and I got a reputation for

10

swagger and charming good looks. I’m not conceited. That’s just how it went. I’m here to lay out

11

the facts.

12

I became popular on social media while being pretty successful on the junior college

13

rodeo circuit. There were a lot of likes and shares of videos on the CCCC YouTube channel

14

when I was featured competing or being interviewed. Not to brag, but people watched those clips

15

over and over again. I had been using the name @rodeocody on Twitter and Instagram since high

16

school. All of a sudden my followers grew from a few hundred mostly rodeo fans to a few

17

thousand, and it was all kinds of people. I particularly got a lot of comments when I was wearing

18

my cowboy hat, chaps and boots. People especially started commenting on what I was wearing. I

19

got a call from Spurs Western Wear that they were getting swamped with orders for the stuff I

20

was using – hats, belts, boots, ropes, tack, jewelry. They offered to give me some money for

21

every time I said I shopped at Spurs, and then I started getting contacted by brands that wanted

22

me to start wearing their stuff and showing it and talking about it in my Instagram posts and

23

telling my followers to buy it. I got 10 percent of every sale that connected back to me. That was

24

usually $250 a week, but sometimes more.

25

I’ve never been a great student, and I was barely passing my classes at CCCC. I had to

26

work part-time jobs to cover tuition and to support me on the rodeo circuit. Horses, clothes,

27

lodging, food. But it looked like I didn’t have to worry about that anymore. I was starting to

28

make real money as an “Instagram influencer.” I was amazed that was a real thing, but I was

29

getting more and more offers from brands (mostly Western wear and rodeo related), and the

30

money was getting bigger with increases in the number of my followers and with the rate people

31

were following me right to the gear I was showing and promoting.
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I was 20 years old with 8,000 people following my Instagram account. I now understand

33

that’s pretty small the world of influencer marketing, but I was feeling pretty good. I was moving

34

from what they call the “niche” category to a “micro” influencer. I was on Twitter and Facebook,

35

too, but this is where I turned my influencing straight into cash.

36

It was the first time that so many people cared what I said and did. But how much was it

37

actually worth? I was getting about $10 per post just talking about the stuff that I liked and was

38

buying anyway: Hats, boots, jeans, belts, ropes, saddles. I liked the popularity and money, but I

39

wanted to really like and use the brands I pushed. I had to keep things real. That’s the way I’ve

40

always been and that’s the way I’ll always be. Real. Just a kid from Carter City, Wyoming.

41

That’s one of the best things working for me – personally and also financially.

42

I tried to keep up with the CCCC rodeo team, but I was missing more and more practices

43

and competition, with the busy schedule my agent Blair Johnson set up for me for public

44

appearances and photo shoots. Finally, I dropped out of school and from the team. Just didn’t

45

have the time. One of my regrets, I guess, but I wasn’t going to rodeo my whole life, and the

46

rodeo image was worth a whole lot more to me than actually getting arena dirt in my hair and

47

pulling a trailer around the West. I started spending more time on location and at social events

48

than the chutes. A few of my original fans called me a “phoney,” but most of my new followers

49

hadn’t been closer to livestock than the manure left in the street by the Carter County Frontier

50

Days parade. They didn’t care.

51

Then things really changed. I was moving up the ranks of Instagram influencers to

52

“micro” and then “mid-tier,” where I could make some real money. That’s for influencers with

53

10,000 followers up to 500,000. That’s Blair contacted me and said he/she had been noticing my

54

rising numbers. Other influencers were starting to talk about me. Blair had some ideas on how to

55

boost my numbers and then go after some big contracts for big money. Not the real big brands –

56

not yet – but a company that would be willing to pay to get a fresh face behind them. I told Blair

57

that my honest, good name and wholesome image were my best assets, and I could sell anything

58

with those. Well, almost anything.

59

Blair and I worked on getting my numbers up. I posted videos on YouTube and

60

Instagram that pushed brands and events and then tracked the resulting traffic and sales, and I

61

had other influencers talking about me. One of Blair’s bright ideas was to promote some vegan
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breakfast sausage, and that got me 5,000 new followers just with that (not that I would eat that

63

stuff).

64

23

When I got up to 20,000 followers, Blair found this product, Re-Nu-Skin hand cream, a

65

new product made by home town corporation Crook Industries. They were looking around for a

66

fresh young face to re-launch the brand. I had tried the stuff before. It was okay, although I

67

thought it was pretty greasy. Came in a big, plain jar. Didn’t smell like anything. Frankly, I had

68

other hand creams I liked a lot more. But I “held my nose,” so to speak, and signed on for a big

69

campaign. The more followers I had, the more they paid me. If I got up to 35,000 followers, I

70

was expecting to get $200 per post, and I knew I could do that if I worked the followers. I signed

71

that contract March 31, 2020, at the tender age of 22. I was on my way. In one quarter, I was

72

making more than $20,000 from Crook Industries. That’s more than I ever made rodeoing, and I

73

had plans to double that amount the next year.

74

Re-Nu-Skin had a reputation for being plain and ordinary and used by people who didn’t

75

care about smelling nice, just healing their cracked hands. Working hands, mostly. It was sold in

76

most ranch supply stores. Blair and I designed a campaign and produced some great spots. Crook

77

Industries seemed pleased with all the engagement metrics. Orders were starting to pick up from

78

retailers popular with a young, urban clientele. And just on Instagram, Crook Industries was

79

getting hits from the hiking and backpacking crowd, backyard gardeners, auto mechanics. Oh,

80

yeah, and the pro-rodeo circuit, too. I got followers with my real heroes!

81

Until the news hit in November 2020 about the poor truffia farmers. Somewhere in Asia,

82

I heard. To tell you the truth, I had never heard of truffia or the farmers until my Instagram and

83

Twitter accounts blew up. I was the promoter-in-chief for a hand cream that was destroying the

84

lives of a bunch of people on the other side of the world. I read articles and listened to the news

85

for the next two weeks. Blair and I tried to talk to Crook Industries, but they were busy enough

86

trying to explain the whole thing away. Retailers started to cancel their orders. I was losing

87

followers by the thousands. I was toxic, and that fresh country act looked stupid and phoney.

88

Meanwhile, I was getting destroyed on Twitter and YouTube and Instagram, but it was

89

the Instagram numbers that really hurt. Look at the Instagram engagement table that Shannon

90

Park put together in October 2020 – and then at the end of November. I was doing great and

91

delivering on my contract to sell Re-Nu-Skin, until the Crook Industries scandal.
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I had to do something. I dropped the campaign, as allowed by the contract, and got rid of

93

every jar of Re-Nu-Skin in my apartment and studio. Then I took action to limit the damage to

94

me and my career. I even showed up at one of the protests at Crook Industries headquarters in

95

Carter City, to show my support for the truffia farmers.

96

Yeah, I’ve heard Taylor Crook explain how they were unfairly blamed for the truffia

97

supply train wreck, and they were cleaning things up and getting things back on track when I

98

dumped them and Re-Nu Skin. To hear Taylor tell it, his/her company was the salvation of those

99

farmers and was unfairly labeled as the villain in the farmer exploitation. Don’t fall for those

100

excuses. It looked bad, because it was bad. Taylor Crook can’t claim he/she wasn’t responsible.

101

You’re supposed to know who you’re dealing with. Meanwhile, my Instagram numbers were in

102

the toilet, along with the sales of Re-Nu-Skin. And speaking of skin, Blair and I talked about

103

how we had to save my skin and show my followers I supported the farmers and didn’t want any

104

part of Taylor or Crook Industries.

105
106
107
108

They broke the contract first with their lies, and I took the chance to leave. They should
be paying me.
I’m not getting calls now, but at least I’m not getting any hate mail. I don’t know if I’ll
ever come back from this.

109
110

Sworn statement by Cody Weston, July 31, 2021
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DEFENSE AFFIDAVIT OF BLAIR JOHNSON

2
3

My name is Blair Johnson, and I am the agent for Cody Weston, who was one of the

4

bright, fresh rising stars when I discovered him/her back in 2020. I recognized Cody’s great

5

potential as an Instagram influencer, and I was on the way to getting rich with Cody until we

6

were both stabbed in the back by Crook Industries. I don’t know when or if we will ever recover.

7

You may criticize me for using the pronoun “we,” but I take a lot of the credit for

8

recognizing Cody’s potential when was virtually giving away his value as a leader in selling on

9

Instagram. Cody had what it takes. Still does, if Cody can get past this lawsuit and prove to

10

followers that he/she was a victim, along with those truffia farmers. Cody was a natural, and I

11

mean that in the best sense of the term. Cody has a winning personality and smile and

12

communicates his/her honesty. Those qualities are as good as money in the world of influencers

13

of any kind but particularly on Instagram, where millions of people are struggling to be noticed.

14

The saying is that “it pays to be popular,” and they aren’t kidding.

15

I have been an agent of influencers for six years now, starting a couple of years after I

16

finished my business degree from American Continental University, specializing in online

17

marketing. I kept an eye out for talent on YouTube, Twitter and Instagram and worked with

18

some small accounts to get free merchandise in exchange for product placement. But then I

19

noticed Cody started showing up everywhere, showing off his/her Western good looks and rodeo

20

charm. I told Cody I could help take things to a level to make some real money, and he/she was

21

ready to go. We both realized the best thing Cody had to offer the big brands was a freshness and

22

honesty and genuine nature. You can’t fake that, and it can work better than a slick Los Angeles

23

celebrity.

24

I negotiated that contract with Crook Industries in complete good faith, and Cody signed

25

it in good faith. I am paid for my services. I get 10 percent of everything Cody earns. If he does

26

well, so do I.

27

It’s an unspoken rule that influencers can expect to be paid $10 for every 1,000 followers

28

they have, after they hit the 100,000 threshhold. Cody signed up to sell Re-Nu-Skin for Crook

29

Industries just as kind of an entry point. When things collapsed Cody had climbed to 33,000

30

followers, and he/she was on his/her way up. The Crook Industries contract paid 20 cents per

31

generated inquiry tied to Cody’s name, and we both planned to renegotiate at 100,000 followers.
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32

I know this for sure: influencers get paid a lot if they have good numbers for followers,

33

engagement and inquiris. Followers don’t have much value until they comment or like or share

34

something or buy something. We weren’t to the point of getting paid for the posts alone, but we

35

were getting there. Cody’s numbers were good and growing. When we renewed this contract,

36

Cody would have been ready to negotiate big money. I kept a couple of my small clients, but

37

now Cody got my full attention.

38

Things were going great for Cody and Re-Nu-Skin for about six months. Cody was

39

becoming the “face” of Re-Nu-Skin, and everyone was using it. Tiny little tubes in boutique

40

stores, big jars at ranch supply stores and everything in between for backpackers and gardeners

41

and outfitters. I never saw such a broad appeal. Followers and engagement numbers were

42

growing very quickly, sales were way up, and Crook Industries execs were very pleased. I admit

43

I never saw Cody actually using any of the Re-Nu-Skin that Crook Industries sent him/her. In

44

fact, I asked Cody about it once and he/she laughed and said the only product he/she trusted and

45

had been using since high school was “Crème de la Crème,” delivered every month from

46

Amazon. We both had a laugh about that. Crook Industries didn’t ask, and we didn’t tell.

47

Then the numbers started tanking very quickly, and Cody asked me to track down this

48

trash talk that was all over every social media platform that he/she was part of a deal to cheat a

49

bunch of poor truffia farmers on an island in the Banda Sea named Bundung on the other side of

50

the world. Frankly, it was the first we knew anything about how Re-Nu-Skin was made. I

51

advised Cody to stop the losses right away. Cody went to Crook Industries, but they just denied

52

everything, so Cody took action and issued that statement on Instagram on December 2, 2020, to

53

condemn exploitation of those truffia farmers. That helped. People trusted Cody, and his/her

54

numbers stabilized.

55

But the publicity just got worse and no one was believing Crook Industries’ denials and

56

explanations of “not our problem.” Cody and I decided we had to get out of there to save his/her

57

future as an Instagram influencer. We felt bad about the Bundung farmers. Cody was mad about

58

being lied to, and/he signed on to the boycott. All of that came out later, and we were glad we

59

got out of there when we did. When you’re in a contract with dishonest people, you have to

60

leave. That’s what Cody said, aside from trying to save what was left of a great future on

61

Instagram.
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Cody and I are working on some other deals. He/she has a core of followers who
continue to rely on him/her for style and product advice. We’ll come back.

64
65
66

Sworn statement by Blair Johnson, July 25, 2021
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Blair Johnson
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DEFENSE AFFIDAVIT OF SHANNON PARK

2
3

My name is Shannon Park, and I am here to explain the business of being an Instagram

4

influencer and provide my analysis of Cody Weston’s performance as an Instagram influencer on

5

behalf of Re-Nu-Skin, the primary brand of Crook Industries.

6

I am the owner of a successful business as a consultant to many of the top influencers on

7

social media, specializing in the Instagram platform. Ten of my clients have broken into the top

8

tiers with more than 1 million followers and earnings in the range of $1 million to $10 million a

9

year. I have a Bachelor’s degree in statistics and a Master’s degree in marketing communication

10

from Wyoming State University. However, the expertise that makes me an influencing “guru”

11

has come from 20 years in the business of assessing the effectiveness of using social media and

12

using that knowledge to market brands and otherwise promote commercial behavior of the

13

millions of people on Instagram, starting with 13-year olds.

14

I am a charter member of the National Association of Universal Social Electronic Arts

15

(“NAUSEA”). My work in the field has been recognized by my peers, who awarded me the 2019

16

Silver Mic for excellence in commercial communication. That award was based on a campaign I

17

developed for Sandy DeSmitt, a former child star seeking to parlay her past success and name

18

recognition into a present paycheck. I have published numerous articles about internet marketing

19

and the rise of influencer marketing in numerous industry publications and have also produced

20

countless podcasts about this business.

21

My top clients pay me 5 percent of earnings on accounts I advise, and they are happy to

22

pay it. I charge beginners like Cody a minimum flat fee of $2,000 per month. Cody retained the

23

services of Shannon Park Inc. in September of 2020.

24

I understand the remarkable capacity of Instagram as a marketing tool, and I am ready to

25

discuss Cody Weston’s performance as an influencer there. My area of expertise is on image

26

definition and enhancement, but I also have great skill with the metrics that indicate the success

27

of Instagram accounts.

28

Further, I am ready to opine on the effect of external events (the reported behavior of

29

Crook Industries) on Cody’s Instagram account and actions he/she took to preserve a future in

30

that business.
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First, you must understand the power of Instagram influencers and why their influence

32

can be so valuable to promoting a brand’s image and sales. According to the publication Social

33

Media Times, 71 percent of people make their purchasing decisions based on social media

34

referrals, and 53 percent of young Instagram users (ages 13 to 24) rely on that platform to help

35

define themselves. They discover interests, brands, products, services through the app’s

36

discovery feature and through social sharing and – of course – Instagram influencer marketing

37

campaigns.

38

The average level of engagement for an Instagram account is 3 percent, significantly

39

higher than other social media platforms. That ensures the brand content will be seen, liked and

40

shared. It’s a good way for brands to produce content that is likely to be seen by thousands or

41

millions of interested consumers.

42

So how does that work? Engagement rate gives an honest assessment of the quality of the

43

content, independent from the number of followers an account has. It is a metric used to assess

44

the average number of interactions your social media content receives per follower. Calculate the

45

rate by taking the total number of interactions with your content and dividing by the total number

46

of followers. Then multiply by 100 percent. Example: An influencer for Company X has 10,000

47

followers and posts a new video. It gets 200 likes, 100 comments and 50 shares. You count 350

48

interactions, divided by 10,000 and multiplied by 100 percent. The engagement rate is 3.5

49

percent.

50

Follower numbers are important, but what really counts is how well content performs.

51

Engagement rate provides an honest assessment of the quality and effectiveness of your content.

52

And that’s what sponsors will pay for.

53

Contrast that with an account that only has a few thousand followers but gets a large

54

number of shares and comments every time. That would gain a high engagement rate. What if

55

you have lots of followers but low engagement rate? That could mean your content isn’t working

56

with that audience, and you need to find a different set of followers.

57

What is a “good” engagement rate that sponsors are willing to pay for? Cody Weston’s

58

engagement rate started at 3 percent, very good for a novice simply mentioning items he/she

59

used anyway. With some targeted strategies recommended by Shannon Park Inc., both Cody’s

60

followers and engagement numbers climbed to levels that most influencers can only dream of –

61

above 10 percent at the peak. That was before the truffia farmer scandal broke. To use a sports
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62

metaphor, Cody was hitting it out of the park. Cody was part of a group of influencers that fed

63

each other’s numbers. They included the very lucrative areas of skin care, sports endorsements,

64

gardening, socially responsible cosmetics, natural outdoors living. Look at his numbers for

65

October 2020: 33,100 followers and an engagement rate of 10.6 percent. Those numbers held for

66

a couple of weeks, as news of the truffia farmers caught fire on Instagram and as the comments

67

skyrocketed but with blistering criticism. That was the beginning of a steep decline that Cody

68

managed to slow down in December with his disavowal of the distasteful and deceptive behavior

69

by Crook Industries. It is remarkable that Cody was able to stabilize his/her numbers, after

70

working to restore his/her image on Instagram.

71
72

Cody received a number of critical comments after the rumors about the problems with
the truffia farmers started to circulate. This one from November 15, 2020, is typical:

73

Cody, you call yourself @renuskin ambassador. Renuskin and CI are criminals for what

74

they’re doing in Bundung. I’ll never believe anything you say again. You should make the label

75

include the ingredient of blood money. You lied to everyone, but the truth is out now.

76

One of the things about the internet that you need to remember is that your reputation as

77

an influencer is like a house built of matchsticks. One spark can ignite the whole thing and leave

78

you with nothing but ashes. Cody had no choice but to issue a response separating

79

himself/herself from Crook Industries, if he/she wanted to salvage a viable position in the

80

marketplace.

81

After Cody publicly separated himself from the actions of Crook Industries and joined

82

the boycott with his post on December 2, 2020, this was a typical comment from one of his

83

followers:

84
85
86

Cody, I knew you couldn’t be a part of running over those truffia farmers. Stay strong.
You’re one of the good guys.
In my expert opinion, it’s clear the drop in Cody Weston’s followers and engagement

87

numbers and the concurrent drop in sales figures for Re-Nu-Skin are tied to the same thing: the

88

public perception that Crook Industries was cheating Bundungian farmers and was lying about it.

89

If Crook Industries is having problems now, they have only themselves to blame. They tried to

90

pretend they were unaware of what was happening in the truffia fields and it ended up costing

91

them their credibility and their business. They could have played it straight, but instead they

92

chose to cover up the facts. Cody’s activity to separate him/herself and disavow Crook
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93

Industries was the appropriate action by an influencer to rebuild followers and restore the honest

94

“cowboy way” image that was essential to Cody’s value to brand sponsors.

95

Cody is finding new sponsors closer to his genuine love of the West and of rodeo. His

96

follower numbers are very strong, and engagement rates are at a very respectable 8.05 percent. I

97

will be working with Ms./Mr. Weston to ensure brand sponsors are above reproach and a good fit

98

for Cody’s continued success on Instagram.

99
100
101
102

Sworn statement by Shannon Park, July 2, 2021
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CROOK INDUSTRIES INC.
Carter City, Wyoming

Contract for Services
THIS CONTRACT (the “Contract”) is between Cody Weston (the “Contractor”) and Crook Industries,
Inc. (the “Company”).
A.
The Term: This Contract covers the period of April 1, 2020 until April 1, 2022. The company has
the right, but not the duty, to renew this Contract for an additional period of two (2) years in its sole discretion.
If the Company chooses to exercise this right, it must give Contractor written notice on or before March 1,
2022.
B.
Compensation:
In return for the services specified herein, Contractor shall receive $20,000 plus
twenty cents ($0.20) for every generated inquiry received by Company. A “generated inquiry” is a consumer
inquiry or contact received by the company, which includes a reference to Contractor or which includes a code
or other identifier approved by the Company. Payments will be made by Company to Contractor, as follows:
1)
The Company shall pay Contractor $5,000 upon signing.
2)
The Company shall pay Contractor an additional $1,250 per month for the first year, conditioned
upon Contractor delivering the services described here.
3)
The company shall pay any additional sums earned by Contractor for generated inquiries on
a quarterly basis, payment to be made on the basis of quarterly audits for the periods ending in June,
September, December and March, with payments due 30 days after the end of each quarter.
C.

Contractor’s Duties: Contractor shall perform the following duties:
1)
Contractor shall produce, publish and post materials commenting favorably about the quality,
usefulness and value of Company’s produces, which comments shall include personal endorsements
based upon descriptions of personal use.
2)
Contractor shall publish and post these materials on social media, which may include Facebook,
Instragram, Tic Tok, You-Tube or such other platforms as may be approved by Company.
3)
Contractor shall post or publish such materials at least once a month for the life of this Contract.
4)
Prior to publishing or posting any materials relating to Company, Contractor shall submit all
copy to Company for review and approval. Company may make such editorial modifications, as it
deems necessary.
5)
Contractor shall not take any action or issue any statement that is detrimental to or derogatory
of Company or its products. This duty shall survive the termination of this Contract. Contractor
specifically agrees that contractor shall not enter into any contracts or other agreements involving an
endorsement of any competitor of Company during the term of the Contract or for a period of one year
following its termination.

D.

Company Duties:
Company shall have the following duties:
1)
Company shall make all payments in a timely manner.
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2)
Company shall provide Contractor with all necessary codes and identifiers necessary to identify,
track and determine the generated inquiries.
3)
Upon request, Company shall provide to Contractor all audits and supporting data used to
calculate the generated inquiry payments.
E.

Termination: This Contract may be terminated by the parties as follows:
1)
Contractor may terminate this Contract in the event of any of the following:
a)
Failure of the Company to make any payment required under the terms of this Contract;
b)
Failure of the Company to provide audit information under the terms of this Contract;
c)
Bankruptcy or insolvency of the Company; or
d)
A material misrepresentation or false statement of fact by Company that Company
required Contractor to use or incorporate in the materials that Contractor has published or posted.
2)

Company may terminate this Contract at any time with or without cause as follows:
a) If the Company exercises its right to terminate without cause by giving written notice of its intent
to terminate without cause at least ninety (90) days before termination and it shall pay to Contractor
all sums due and payable as of the date of termination within thirty (30) days of termination.
b) The Company may also terminate this Contract immediately for cause in the event of any of the
following:
i)
Breach by Contractor of the terms of this contract;
ii)
Death or disability of Contractor; or
iii)
Refusal by Contractor to submit copy of materials relating to Company and its products
for pre-publication approval.
If terminated for cause, the Company shall pay to Contractor all sums earned prior to the date of
termination.
F.

Miscellaneous:
1)
This Contract contains the entire agreement between the parties. There are no other oral or
written agreements or promises regarding this Contract or the services described herein. This Contract
can only be modified by a subsequent written agreement signed by all parties.
2)

Each party to this Contract hereby warrants as follows:
a)
The party has full authority to enter into this Contract;
b)
The party has read this Contract and has had the opportunity to consult with counsel
before signing; and
c)
The party has signed this Contract and entered into this agreement voluntarily and
without duress.
Dated this 31st day of March 2020.

Cody Weston
_________________________________________
Contractor: Cody Weston
Taylor Crook

_________________________________________
Company: Crook Industries, Inc.
By Taylor Crook, President/CEO
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EXHIBIT 2
GREAT NUTS ARE WE, LTD
PURCHASE ORDER NO. 20034
Date: 25 October 2020
BUYER:

Crook Industries, Inc
232 Bronco Avenue
Carter City, Wyoming 82999
Tel:
307-555-4432
Email:
CrookInc@wyobizhub.com

SELLER:

Great Nuts Are We, Ltd
14 Rue Louis Pasteur
Port Louis 33002
Mauritius
Tel:
230-555-1357
Email:
GNAW@indianet.mu

PRODUCT

QUANTITY

UNIT PRICE

SUBTOTAL

Truffia butter

3,000 kg

US$ 115/kg

$345,000

Truffia oil

1,500 L

US$ 145/L

$217,500

TOTAL SALE
Terms:

$562,500

Payment due 50% down upon placement and acceptance and 50% upon
delivery to Buyer’s address.
Delivery to be complete on or before 10 January 2021.

Alex Lincoln
Alex Lincoln, VP, Crook Industries Inc.

Jacques Moreau
Jacques Moreau, Director
Great Nuts Are We, Ltd
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EXHIBIT 3
Email String between Crook Industries and Great Nuts Are We
FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Taylor Crook
Alex Lincoln

<tcrook@crookindustries.com>
<alincoln@crookindustries.com>

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Alex Lincoln
<alincoln@crookindustries.com>
Jacques Moreau
<jcm_GNAW@indianet.mu>
Taylor Crook
<tcrook@crookindustries.com>
November 22, 2020
1222
Purchase Order No. 20034 (Surcharges)
We do not need to know what is happening on the ground, just that our supplies
are secure. Please take care to keep our role under wraps.

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Jacques Moreau
<jcm_GNAW@indianet.mu>
Alex Lincoln
<alincoln@crookindustries.com>
Taylor Crook
<tcrook @crookindustries.com>
November 21, 2020
0928
Purchase Order No. 20034 (Surcharges)
Have received word that the truffia fields have now been secured.
Unfortunately, some of the farmers put up a resistance and there are reports of
casualties. However, the crops are undamaged and harvesting will proceed
without delay.

FROM:
TO:
CC:

Alex Lincoln
Jacques Moreau
Taylor Crook

November 24, 2020
1243
Purchase Order No. 20034 (Surcharges)
Thanks, Alex. I know Jacques and we can depend on him to get the job done
regardless of who gets hurt. Once Jacques and his crew have gotten their nuts in
the can, the farmers will have to comply and our nuts will get into the pipeline.
Just keep us out of the papers.

<alincoln@crookindustries.com>
<jcm_GNAW@indianet.mu>
<tcrook@crookindustries.com>
Exhibit 3 - 1
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DATE/TIME:
RE:
MESSAGE:

November 20, 2020
1222
Purchase Order No. 20034 (Surcharges)
Do what you have to do. We must have timely and complete delivery. We will
pay our share of these additional “expenses.” Invoice the charges to “incidental
licensing expenses” for our accounting.

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Jacques Moreau
Alex Lincoln

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Alex Lincoln
Jacques Moreau

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Jacques Moreau
Alex Lincoln

<jcm_GNAW@indianet.mu>
<alincoln@crookindustries.com>

November 18, 2020
0843
Purchase Order No. 20034
Steps are being taken to assure delivery. Local authorities and security forces
have been recruited to provide security, arrest ringleaders and break the strike.
However, this has required us to apply additional grease to ensure the
cooperation of those authorities and our costs have gone up. GNAW can assure
time delivery, if Crook Industries will agree to split our additional expenses and
pay a one-time 10% surcharge.

<alincoln@crookindustries.com>
<jcm_GNAW@indianet.mu>

November 14, 2020
1829
Purchase Order No. 20034
We hate to hear about any “strikes,” but we hate to hear about possible delays
even more. Any local issues are your concern. We only care about timely
delivery. Trust GNAW will do what is necessary to guaranty same.

<jcm_GNAW@indianet.mu>
<alincoln@crookindustries.com>

Novmber 12, 2020
1006
Purchase Order No. 20034
Recent news reports regarding possible strike by growers are exaggerated. Just
some local rabble rousers trying to mess up our plans to acquire additional
acreage. They know how to deal with strikes in these parts. No reason to be
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concerned about our ability to deliver product, but there may be some minor
spot delays secondary to local conditions. Will advise further as facts emerge.

FROM:
TO:
CC:
DATE/TIME
RE:
MESSAGE:

Alex Lincoln
Jacques Moreau

FROM:
TO:
CC:
DATE/TIME
RE:
MESSAGE:

Alex Lincoln
Jacques Moreau

<alincoln@crookindustries.com>
<jcm_GNAW@indianet.mu>

November 9, 2020
0643
Purchase Order No. 20034
One of our people has received some secondhand reports of problems with the
truffia farmers. Is there anything I need to know? We have been seeing
tremendous growth with our truffia products and cannot afford any disruptions
in the supply chain now.

<alincoln@crookindustries.com>
<jcm_GNAW@indianet.mu>

Oct 25, 2020
21:41
Purchase Order No. 20034
Purchase order attached. Will wire initial payment. Must have timely delivery.
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EXHIBIT 4
Email String between Cody Weston and Crook Industries

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Taylor Crook
<tcrook@crookindustries.com>
Cody Weston
<rodeocody@carternet.com>
Alex Lincoln
<alincoln@crookindustries.com>
November 27
0839
Re-Nu-Skin
Cody: Don’t forget that you have a contract that includes a non-disparagement
clause. Your personal investment in your image pales in comparison to this
company’s investment in this business and we expect you to live up to your
bargain. Let’s not hear any more about threats or recalibration. Do your job and
we will all get through this together.

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Cody Weston
Taylor Crook

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Taylor Crook
<tcrook@crookindustries.com>
Cody Weston
<rodeocody@carternet.com>
Alex Lincoln
<alincoln@crookindustries.com>
November 22, 2020
1309
Re-Nu-Skin postings
Alex and his staff have been working to keep ahead of this and we are depending
on you to do your part. Keep pushing the company line. Re-Nu-Skin helps
farmers by providing a market for the product. Don’t let your fans and their
bleeding hearts mess up a good deal. You have made a lot of money promoting

<rodeocody@carternet.com>
<tcrook@crookindustries.com>

November 26, 2020
2100
Re-Nu-Skin
Taylor: I wish I was as confident as you and Alex, but I have you seen my
numbers. Looks to me like anyone associated with the truffia industry needs to
recalibrate and I am just about ready to do so. I have a lot invested in my
personal image and I will not see my good name and reputation go down the
drain because of some greedy cartel that wants to squeeze more blood out of
their nut crop. Frankly, given the way things are trending, I really don’t need ReNu-Skin and the headaches that it is causing me.
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Re-Nu-Skin and there is plenty more to be made. We just have to hang tight and
ride this out.

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Cody Weston
Alex Lincoln

<rodeocody@carternet.com>
<alincoln@crookindustries.com>

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Alex Lincoln
<alincoln@crookindustries.com>
Cody Weston
<rodeocody@carternet.com>
Taylor Crook
<tcrook@crookindustries.com>
November 16, 2020
1845
Re-Nu-Skin
Cody: Our friends in the field assure us that there is no trouble in paradise. The
growers are happy and prospering. Please assure your followers that Re-Nur-Skin
is not involved in anything. Our suppliers must certify their commitment to
follow ethical practices in dealing with the local growers. May I suggest that you
pass along our assurance that the use of our products provides vital support to
small farmers, who depend upon us for their markets. You can tell your people
we would never do business with anyone, who would exploit or oppress the
farmers, who produce the truffia oils that give Re-Nu-Skin its special qualities.

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Alex Lincoln
<alincoln@crookindustries.com>
Cody Weston
<rodeocody@carternet.com>
Taylor Crook
<tcrook@crookindustries.com>
November 8
0938
Re-Nu-Skin/Farmers Strikes
I am making inquiries and will report further, when I know more.

FROM:

Taylor Crook

November 17, 2020
0821
Re-Nu-Skin
Alex: That is encouraging and I will pass your assurances along. But I am
continuing to get bad feedback from my followers. They say that, if I do not do
something to publicly support the farmers, they will drop me from their
networks and boycott me as well as Re-Nu-Skin. I do not think this is going to go
away and I do not think I can ignore it any more, if I want to maintain my own
credibility.

<tcrook@crookindustries.com>
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TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Cody Weston
<rodeocody@carternet.com>
Alex Lincoln
<alincoln@crookindustries.com>
November 5, 2020
1230
Re-Nu-Skin/Farmers Strike
I am going to have Alex look into this. I will get back to you.

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Cody Weston
Taylor Crook

FROM:
TO:
CC:
DATE/TIME:
RE:
MESSAGE:

Cody Weston
Taylor Crook

FROM:
TO:
CC:
DATE/TIME:
RE:

Taylor Crook
Cody Weston
Alex Lincoln
October 10, 2020
Re-Nu-Skin

40

<rodeocody@carternet.com>
<tcrook@crookindustries.com>

November 1, 2020
0653
Re-Nu-Skin/Farmers Strike
Taylor:
I have gotten 12 emails this morning from folks asking about
reports that Re-Nu-Skin is in cahoots with something called a cartel that controls
the supply of truffia nuts. I don’t know what they are talking about. What the
heck is a truffia nut anyway? I couldn’t care less, but they say that the local
farmers are being run out of business, losing their land and even getting
assaulted by goons working for this cartel. They say that there is a farmer’s
strike and are calling for a boycott of Re-Nu-Skin. What should I say in response?
FYI: I’ve had 3 more emails about this report, while I was writing this email and
my Twitter account is starting to blow up as well.

<rodeocody@carternet.com>
<tcrook@crookindustries.com>

October 11, 2020
0712
Re-Nu-Skin
Taylor: That is great news. With the rodeo circuit in Covid shutdown, I am need
my work as an influencer to keep myself and my horses in feed. I must say that I
have been very pleased to promote Re-Nu-Skin and I am now getting feelers
from other companies as well.

<tcrook@crookindustries.com>
<rodeocody@carternet.com>
<alincoln@crookindustries.com>
1202
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I am attaching the latest third quarter audit. You generated 122,032 inquiries for
our product during this quarter and earned $24,406.40 in commissions above
your monthly retainer. Not too shabby. Keep up the good work.
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Carter City Inquirer
“Fair Comments, Balanced News, Fearless Views”
THURSDAY, DECEMBER 10, 2020

Crook Industries Accused of Violating Human Rights
By TRACY CAMPBELL
Crook Industries was named in a complaint
filed by the Pan-Asian Farmers Cooperative and the
International Human Rights Watch. According to the
complaint, Crook Industries has engaged in practices
that violate the rights of indigenous farmers throughout southeast Asia. Crook Industries has denied any
personal knowledge of or involvement in any violation
of international standards of fair trade.
Crook Industries manufactures a variety of
products, including its popular had lotion, Re-Nu-Skin.
The primary ingredients of Re-Nu-Skin are oils and
other derivatives of the truﬃa nut. According to the
complaint, farmers cultivating the truﬃa palms have
come under increasing pressure from a cartel of companies, which have gained control over a large percentage of the market for truﬃa nuts. This cartel, which is
led by Great Nuts Are We (GNAW) and which operates throughout southeast Asia, has been accused of
ruthless predatory practices aimed at driving the small
farmers oﬀ the land and out of business.
Recent attempts by the small farmers to call a
strike to protest the cartel’s tactics have been met with
violence. Cartel thugs, backed in many cases by local
law enforcement and military authorities, have reportedly terrorized the small farmers. Reportedly, farmers
opposed to the cartel have been burned out of their
homes and been threatened with bodily harm. Security
forces have been mobilized and have reportedly conducted sweeps throughout the area arresting the strike
leaders. Liao Ky, a spokesman for the growers, issued
this statement during his initial appearance in court on
charges of civil disobedience:
The truﬃa farmers have lived in poverty for genera-

tions. Their hopes for a better life based on a growing market for their product have been dashed by the
power of Great Nuts Are We and the other members
of the cartel. Money that would have been used to
build school and clinics has been siphoned oﬀ into the
pockets of GNAW and their corrupt allies in the government. Our children need to be in classrooms, not
working sixteen-hour days in the truﬃa groves.
Crook Industries, which is based in Carter
City, is one of the largest consumers of truﬃa products
in the United States. Eﬀorts by the farmers and their
allies to enlist the assistance of the cartel’s customers,
such as Crook Industries, have so far allegedly fallen
on deaf ears, leading to further calls for boycotts and
other consumer action here in the United States.
In response to the current complaint Crook
Industries has issued the following statement through
Alex Lincoln, the Vice President of Manufacturing
and Supplies:
“This complaint is completely unfounded and
will be addressed at the appropriate time and in the
appropriate forum by our attorneys. Crook Industries
is proud of its record in support of the farmers. Our
products provide a critical market for those farmers.
Through our friends and agents in Asia, we are working every day to make sure that those farmers reap the
benefits of their harvests.
“Here at Crook Industries, we have recommitted ourselves to continuing the work we have started.
We have not violated the rights of the truﬃa farmers
and we will not tolerate or do business with anyone
who does.
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EXHIBIT 6

Crook Industries Inc.
CHART OF GENERATED CONTACTS & RE-NU-SKIN SALES
2020
THIRD QUARTER

GENERATED INQUIRIES
(RENUSKIN@CODY2020)

RE-NU-SKIN SALES (US$)

7/1 – 7/15

10,354

89,234

7/16 – 7/31

14,638

102,287

8/1 – 8/15

15,276

103,989

8/16 – 8/31

20,775

126,206

9/1 – 9/15

26,865

189,002

9/16 – 9/3O

34,124

228,342

QUARTERLY SUBTOTAL

122,032

839,060

FOURTH QUARTER
10/1 – 10/15

36,239

241,553

10/16 – 10/31

30,779

200,810

11/1 – 11/15

22,038

140,982

11/16 – 11/30

18,883

101,388

12/1 – 12/15

7,029

139,993

12/16 – 12/31

4,290

113,827

QUARTERLY SUBTOTAL

119,258

938,553
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FIRST QUARTER

GENERATED INQUIRIES
(RENUSKIN@CODY2020)
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RE-NU-SKIN SALES (US$)

1/1 – 1/15

2,193

92,963

1/16 – 1/31

1,452

52,800

2/1 – 2/15

0

48,229

2/16 – 2/28

0

29,006

3/1 – 3/15

0

27,663

3/16 – 3/31

0

22,370

QUARTERLY SUBTOTAL

3,645

273,031
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Shannon Park Inc.
Instagram Consulting

Timeline of Cody Weston Instagram Performance prepared by Shannon Park.
Table of performance of Cody Weston’s Instagram account from the month before the March 31, 2020,
contract with Crook Industries to the date of the litigation.
This spreadsheet shows number of followers and engagement rate, as a calculation of likes, comments
and shares compared to the number of followers, on a monthly average basis. Metrics are noted on a
weekly basis in fourth quartr of 2020 and first quarter of 2021.
2020

Followers

Engagement Rate (percent)

February

2,500

3.00

March

3,350

3.15

April

4,950

6.03

May `

14,250

8.70

June

16,130

9.12

July

19,300

9.11

August

22,400

9.13

September

26,700

9.82

October

33,100

10.6

November 1

30,200

10.5

November 8

22,200

10.3

November 15

15,100

8.10

November 22

10,800

6.05
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November 29

7,200

5.14

December 6

5,950

4.40

December 13

5,600

3.57

December 20

5,230

3.30

December 27

4,520

2.5

2021

Followers

January 3

8,200

4.92

January 10

10,170

5.20

January 17

12,210

5.92

January 24

12,200

6.20

January 31

18,650

8.00

February 7

21,550

8.05

February 14

22,290

8.05

February 21

21,800

7.91

February 28

21,330

7.55

March 7

20,190

7.40

March 14

18,900

8.0

March 21

17,800

8.1

March 28

19,900

8.2

Engagement Rate (percent)
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Search

rodeocody
802 posts

...

Message
33,173 followers

355 following

Cody Weston
Cody & Friends - @ReNuSkin Ambassador

CR
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rodeocody

. Following

Josh Allen - PRCA ProRodeo
- Jade Marie - Monty Don Alice Teacake

48

...

rodeocody
Well, this has certainly been a year for the record books. First,
they cancel our biggest rodeos. Cheyenne Frontier Days, the
Calgary Stampede, the Pendleton Round-up; all shut down.
Lots of folks out of work, but the work still goes on. We got
horses to feed, fences to mend and no end to chores. When I
look at my hands, they don’t look like they have had any time
off. That is when I am darn glad that I have been using Re-NuSkin, a hand lotion made right here in Carter City.
They tell me that this miracle product contains kinda oil from a
truffia nut. I don’t know what a truffia tree looks like, but this
stuff just plain works. I can swear to you that those truffia nuts
have done more to keep my hands in shape than any other
product I have ever used. I think you might want to give it a
try, so here is what I have done. I have been in touch with the
folks at Re-Nu-Skin and told them how much I love this product.
Now they want to help me share that my success with you. Text
me today and include this code: RENUSKIN@CODY2020. You
will receive a coupon good for a $2.00 discount on your next
purchase. You won’t be disappointed. So, climb on board,
partner. Let me hear from you today

15,350 likes

October 20, 2020
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rodeocody

49

. Following

Josh Allen - PRCA ProRodeo
- Jade Marie - Monty Don Alice Teacake

...

rodeocody
A lot of you folks have been asking me how I can associate with a
product like Re-Nu-Skin, when the farmers raising the truffia nuts
that are used to make that hand cream are getting screwed. Well,
I have heard you and I can’t. The fact is those crooks at Crook
Industries lied to me, just like they lied to you. They told me that
they never heard that those poor farmers were getting run out of
business and attacked, but that was a lie. Crook lied about that,
and who knows what other false claims they have been peddling.
I’m betting that Re-Nu-Skin’s not all it’s cracked up to be either.
I decided to listen to you, my fans. That is why I am joining the
boycott and I am urging each and every one of you to do the same.
I am doing this because I care about those farmers and their
families fighting to preserve their way of life. When I look down at
my hands, I don’t see my fingers. I see the hands of those farmers
caked in dirt and the hands of Crook Industries stained in blood.
Maybe some folks can look away and stand quiet, but I can’t and I
won’t. I will be out there marching with you in solidarity with those
farmers tomorrow, the next day and for however long it takes to get
justice for those people. Text me now and include this code – CANCEL CROOK/SUPPORT THE FARMERS. Let me know that you are
with me on this one. Then dump every jar of Re-Nu-Skin into the
trash where it belongs.

20,331 likes

December 2 , 2020

